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As a leader in the industry, Philip Morris has consistently demon¬ 
strated the ability to anticipate consumer trends and provide 
smokers with quality products in all categories. Our formula 
for success comes from a marriage of planning, research and 
development, product quality and sound marketing. Starting 
in May, we will begin introductory efforts on a new brand — 
CAMBRIDGE. 

CAMBRIDGE Box is the lowest tar cigarette ever made with less than 
one tenth of one milligram of tar - no cigarette has ever been 
lower in tar. Cambridge is also being introduced in ultra low 
Soft Pack at only 1 mg. tar, and in ultra low 100‘s at only 
4 mg. tar. 

On April 7, we will introduce Cambridge to the wholesale trade. 

On May 5, the retail introduction and an extensive media campaign 
will begin. Ads will appear in newspapers, magazines, Sunday 
supplements, and outdoor focusing on "Cambridge Box, the lowest 
tar ever ". 

The introductory program for Cambridge is designed to accomplish 
two very important objectives: Brand awareness and brand avail¬ 
ability. Our media blitz will guarantee the awareness, only you 
can guarantee the availability. Your efforts to gain trade 
acceptance and distribution are vital to the brand's success. 

Your management sell-in includes an introductory allowance and 
a liberal Automatic Distribution Allowance. Both are excellent 
incentives for encouraging immediate acceptance of all three 
packings, and will support to your mission. 

Cambridge is the most significant introduction ever in the 
ultra low-tar segment. We have backed the introduction with 
all of the necessary ingredients to make it a success. Now it 
is up to you and your people to firmly establish Cambridge as 
the top selling brand in the fastest growing segment of our 
business, the ultra low-tar segment. 
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